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2010 promises to be a season of BOLD runway looks and VIBRANT color picks.  In other words, jewelry that makes a statement!

BOLD, COLORFUL, AND LAYERED…all three words can be used to describe the season’s offerings.

In addition look for copper threads, shiny stones and soft metallic shades in the clothes.  “The influence of metallics and precious stones in fashion will have a multifaceted role on accessories.”

The one-shoulder dress will lend itself to big earrings and big cuffs.

In order for jewelry to stand out, it has to be dynamic.  Helena Krodel  says, “What I see the silky jumpers are these big necklaces.  There will be lots of statement jewelry.”

“Accessories will be bright and mirrored to contrast the dark hues of apparel.  In jewelry, colors will need to complement apparel by using subtle color differences and see-through color effects.”

People are wanting one of a kind jewelry with a nostalgic flavor.  Jewelry is looking like it’s aged.  There will be a surge of blackening and oxidizing of silver.  

Silver is a trend in and of itself.  It hasn’t even peaked yet.  It’s still on the climb up.

Whether old or new, color is a big part of creating that one-of-a-kind look.  The first thing that grabs someone’s attention is color.

Panatone, the ultimate authority in color, presents a contrasting array of complex hues:

“Vibrant brights at a sense of excitement to the color palette, while practical neutrals provide a safety net for cautious customers.”

Standout color picks include RICH BLUES (such as tropical Turquoise and seaside Blue).  WARM PURPLES (like romantic Violet).  DEEP REDS (including an energetic Fusion Coral and tangy Tomato Puree).  And SOFT NEUTRALS ( like rosy tan and warm beige).  Thoughtful, cautious neutrals provide a dependable backbone the the brights of  spring.

With the neutrals it is a “less is more” palette with lots of winter whites, camels, creams, softened browns, and warm greys.  These are the “new neutrals” which are basically beiges and greys with a bit of prettiness.  The that end grey diamonds will be the natural progression of the black diamond.

On top of these neutrals color is able to provide the “wow” factor.  Because of the economy people will still be buying jewelry, but with will search for pieces that are multi-use and multipurpose that compliment what they already own.

TREND ONE:

“Shine Over Substance.”

Because of a financially unstable 2009 jewelry has taken on the look of more sparkle, but fewer stones.  

The emphasis on soft neutrals and muted metallics in Spring ’10 makes this backing off from bling a necessity.  Flamboyance and excessive opulence will give way to quiet, discreet beauty.
There will be stones but they will be strategically placed with subtle gem accents and shapes that create the illusion of more gems.  However, in the high fashion world we may not have to be that frugal!

TREND TWO:

“Unique Materials”

Today’s styles are about being unique, they are about the ultimate statement of self.  Nothing reflects that more than the multitude of different semiprecious gems, minerals and natural elements being combined in a single piece.  Pieces once rejected for their unconventional appearance are now being praised for the same.

Today’s “boho chic” apparel and updated Victorian styles call for nontraditional adornment..  Jewelry will be oversized with geometric structures that should intentionally stand out and be noticed.
After a recession, everyone starts getting creative because we have to make something out of nothing.  So be on the lookout for unusual shapes and pieces that transform into multiple looks.

TREND THREE:

“Purple Passions”

It is time for a Lavender resurgence.  Lavender is new, soft, and evokes feminity and grace.  It looks amazing paired with black and is totally wearable.  It fits perfectly into today’s trend of contrasting colors.  As a result designers are going for a wide range of these hues.  This is a must have color that packs quite a punch.

Panatone says that Violet will soon be used in every aspect of life and will give a royal feel to the kitchen or laundry.

Different shades of eggplant create positive feelings.  There is nothing like a vibrant hue of Royal Purple to make us feel optimistic and hopeful for the future.

TREND FOUR:

“Lady in Reds”

Customers today crave special and unique with color setting the mood.  Red is the message for the runway with Panton’s Tomato Puree and Fuson Coral taking center stages.

Red symbolizes passion, romance, strength and beauty.  This bold color is the ultimate accent and the quintessential pop color that works really well with all neutrals.  Red will be runway rampant.
TREND FIVE

“Silver”

Until now silver had not been synonymous with fine jewelry.  The past year’s combination of pinched economics and metallic apparel, however, significantly changed the game.  The silver stigma is gone.

Panatone notes that “The influence of metallicsin fashion will have a multifaceted role on accessories.”  Whether muted or mirrored, silver is making a huge comeback in handbags, shoes, belts, and jewelry.

There will be a spike in “shine coating” as well as a “mixing of shiny and matte.”  Consumers will be wild for anything with a futuristic feel…ultra-modern styles which need an outer-space sheen of silver.

Spring’s palette of neutrals (such as winter white, cream, camel and heather grey) serves as the perfect backdrop for silver sleek modern hoops and circular structures as well as large statement cuffs and bracelets.

TREND SIX

“Browns Around Town”

Neutrals are arguably the most important “colors” of 2010, especially when it comes to jewelry.  The “it” items will be accessories, necklaces, and belts in any color that pops! 
Saturated shades, however, can only stand out if given the proper background.  Thus, the “new neutrals” have taken center state.  

It is no longer just black and white basics.  This year browns run the gamut from coffee to camel to creamy pink.  With clothing that’s neutral, you can always add a statement piece with a pop of color.  At a time when people are buying less, versatility is key as evidenced by the slates of designers sending earthy shads down the runway.

Make no mistake, this aren’t plain Jane colors.  To the contrary, these shades of brown evoke the mystery and color of Morocco, South Africa and the Sahara desert.  They naturally provide a clean foundation for colors to thrive.

TREND SEVEN

“Back in Black”

Forget the fashion fads; “Black in the new black.”  Over the years black is the one constant and in a year when it is inappropriate to flaunt, black is the less flashy way to complement the rich hues and metallics.  It is the perfect backdrop for Panatone’s must-have Spring 1010 colors:  Aurora yellow, Violet purple and the new neutral, Pink Champagne.

Look for black diamonds, gemstones and minerals in midnight hues, blackened metals and dark-treated finishes.

TREND EIGHT

“Symbolism”

Individuality reigns supreme in 2010, but it’s not just about personalized looks, it is about looking for personal meaning.  Accessories will focus on symbols, from sentimental to spiritual.  There is a moment toward meaning.

Customers are encouraged to buy fewer things but quality jewelry with enduring style and strong emotional values.  There is a return to heritage.  If you are not going to buy much you are going to buy something that have meaning to you.

Look for spiritual symbols, engraving and embossing, words, initials and names.

TREND NINE

“Blue Belles”

The whole fashion community is flocking to cool hues and blue seems to be the common thread between all of the designers.  Panatone has included two shades of blue for its top picks for the season ahead:  Turquoise and Amparo.

This year’s blue is not a sad color, but one that reflects the need for happy, mood-lifting escapism.  It is shades of the surf and beach with a love affair for tropical getaways.  The cool tones instantly provide a feeling of relaxation, as if you were on an endless vacation.

TREND TEN

“In the Rough”

Capitalizing on the growing popularity of natural, organic, and eco-friendly lifestyles, the “earthy” look as become all the rage.  Look for things in their natural state such as unevenly faceted stones and big, unusual shapes.  People in the forefront of fashion trends have lost interest in the same look and are now looking for unusual, different fine jewelry.
